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Definition of social media. 

Forms of electronic communication (as Web sites for social networking and 

microblogging) through which users create online communities to share information, 

ideas, personal messages, and other content (as videos) (Merriam-Webster, 2013)  

Why a policy is needed within Libraries. 

Libraries are facing a new stage within a contemporary era of technology. This has 

given libraries worldwide a new strategy in planning and forecasting. Many other 

elements within society have been hindering the way libraries can develop their 

individual forecasts.  However instead of seeing these elements as obstacles libraries 

worldwide have been visualising how new challenges can switch the way libraries are 

embedded within the community.  

As each library facilitates diverse communities it is essential that libraries take note 

of the communities interests and needs. In order to seek and acknowledge these 

diverse ideas each library needs to enter into a dialogue. This can bring the library 

and community together and achieve a way that will keep the communities 

information needs current and active. 

With the introduction of social media into a library the library may use these new 

tools for other areas of management with the library and library branches. Many 

opportunities may arise with the integration of these social media tools , however the 

library needs to match their goals and views so that the incorporation of these tools 

will not hinder the library but encourage and strengthen the organisation.    

Context of employee’s, ideas & views in integrating social media into a library. 

Many employees of libraries can have apprehensions about inviting social media tools 

into their workplace.  

Apprehensions can be: 

A. A lack of understanding surrounding the social media tool  

B. The lack of limitations the web can give these appliances. 

C. The many formats that these tools can be accessed through  

D. The maintenance that these formats need. 
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Definition of a social media site: 

Social network sites as web-based services that allow individuals to (1) construct a 
public or semi-public profile within a bounded system, (2) articulate a list of other users 
with whom they share a connection, and (3) view and traverse their list of connections 
and those made by others within the system. The nature and nomenclature of these 
connections may vary from site to site. (Boyd & Ellison, 2007)  
  

Social media sites used within the library include  

1. WordPress 

2. Blogger  

3. Wikispaces 

4. Facebook  

5. Twitter 

6. Podcasts 

7. YouTube 

8. Myspace 

9. GoogleDocs 

10. Flickr 

Rules of social media conduct needs to be the core discussion between the employees of 

the library in order to address the understanding of social media and to incorporate a 

cross-training aspect into the team. 

Many libraries could have staff members that have been embedded in the library for 

many years and also have a few people who have grown into the Web 2.0 era and can 

teach their fellow colleagues the ways social media can enhance and involve others in 

their profession.  

Stance towards social media: this dialogue will need to be agreed on by each member as 

these will reflect who takes on the responsibilities that the social media tools will give 

to the library. If social media does produce many new prospects in the form of 

promotional events via Facebook or twitter, pictures of these events tagged in flicker, 

ultimately giving the library a new way of marketing what the library offers.  

Questions that will need to be addressed are  

1. How will that impact productivity, either positively or negatively? 

2. Who can and cannot participate in social media in an official capacity on behalf of your 

company? 

3. Will employees be allowed or forbidden to participate on Twitter for personal reasons 

during business hours? 

4. What information will be published about the various staff members on these sites, 

private or professional? 
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 Instructions/guidelines for a social media use within a public library (context 

Ireland). 

1. Social media sites used within the ‘New Sunshine Public Library’ are: Twitter, Facebook 

and WordPress. 

2. Staff members involved in the maintenance and production of these is: John Whitty, 

Siobhan McGuinness and Christine Quinn. 

3. Each staff member will work together with management in all aspects of promotion and   

planning. 

4. Twitter shall be used and maintained by Siobhan McGuinness to engage with other 

libraries around Ireland in order to enter into a dialogue from a professional stance. It 

shall be used to promote the local history room, pictures of certain documents may be 

taken and uploaded to the libraries twitter account, and the staff member shall engage 

with this dialogue only on days she is allocated for work.  

5. Facebook shall be used and maintained by John Whitty here it shall reach out to the 

many members of the library through promoting our Facebook page within the library.  

To reach out to families within our community and illustrate the many facilities the 

library has to offer, for instance the many children’s book titles available, mother and 

toddler groups, teenager book titles. The staff member shall engage with this dialogue 

only on days she is allocated for work.  

6. WordPress will be used and maintained by Christine Quinn through the library website in 

order to bridge the many twitter and Facebook and library users to one site that can be 

used as an online book club, which will be broken into many genres and topics for 

instance ‘Si-Fi’ & ‘The Man Booker Prize Group’. Members will choose from a list of books 

complied by Christine after she has read and reviewed them and complied a series of 

questions and discussions for each book and group, each session Christine will pick a 

supervisor to help maintain each group session. The staff member shall engage with this 

dialogue only on days she is allocated for work.  

7. Each member will have to agree on the T&C’s documented on each site before they are 

accepted. 

8. If any member does engage in negative, derogatory comments about the topics or 

towards other members they will automatically be removed from the site.  

9. Many topics will reflect what is being held in the library and other branches, it will be 

linked to many other establishments within the community for example the town council, 

local bookstores, youth club, and voluntary organisations along with the hospital and 

citizens advice centre. 

10. None of the members will be allowed advertise their own personal interests or places of 

employment, and there will be no authorisation of links being provided for ‘money 

making sites though social networks’.   
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